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Artificial intelligence has been around for a while now

1950s-1970s 1980s-2010s Present day
Neural networks Machine learning Deep learning
Early work with neural Machine learning Deep learning
networks stirs excitement becomes popular breakthroughs drive Al
for “thinking machines” boom
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The scale of intelligent minds: A parochial view

Newborns Einstein
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A more cosmopolitan view:

Mouse Newborns
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Al will be “as disruptive as the printing
press, the steam engine, electricity,
computing:and the internet.” - Jamie Dimon
--CEO JPMorgan Chase & Co.
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Two Important Applications
T, 1, LLMs - 2024.- e
o LT RSAlL Agents > 2025, ¢ J
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Call...
Talk to Dr Mark van Rijmenam’s DIGITAL

digital twin! Dr Mark van Rijmenam SPEAKER

Talk to Dr Mark van Rijmenam’s
digital twin!
Capabilities

Answer all your technology questions.
(Just ask me anything you like, as long as it is related to
technologies!)

If you do not want to type, you can also speak to me or
video call me!

| speak 28 languages, including English, Arabic, Chinese,
Hindi, Dutch, French, Spanish, German, Korean and
more!

For access, please subscribe

Video call Mark
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Real-time
deepfakes;
beyond what
we know
today

Credit: Bob de Jong - Dutch filmmaker
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Leadership 4.0: How to Thrive in the Intelligence Age
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P — to drive innovation
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® opusciip Creste Content Undetectable Al

m e Al Bypanser & amarsrer

L . Al-Powered
jong video, v —B effortiessly Productivity.
D viral clips. ~

reate 10x faster. L] ey [— ]

StealthGPT 5 —

Artificial Intelligence built for
newsletter operators.

£ - =

ContentShake StealthGPT Beehiiv Guidejar Taskade

Marketing Marketing Productivity Productivity

#video #shorts #virality #content writing #SEO #c... #ContentHumanizer #AID... #Newsletters #emailMarke... #userOnboarding #task manager

An SEO-focused, rel » Al G ur > 3 iivis a rapidly ¢ g 2ate interactive demos and Multiple tools

conte

Freemium Freemium Freemium

Give employees access to latest tools
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A continuous movement
to create unstoppable

momentum

WATCH for signals

ADAPT with purpose
VERIFY your data

EMPOWER to educate
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Learn the future and become skilled in the
future of business

| : Play with the various new tools to see how it O
Experiment
- can help you.

business tomorrow.

/fil Build and integrate the best tools in your
Execute
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Download a
summary of my talk

Thank you

Let’s Ride the Wave ‘
with Confidence S

NOW W

In my role as a strategic futurist and innovation keynote speaker, it RA A <« INFORMATION

L]
is exciting to see the rapid advancements of today's era. The future -«
@ LJ CJ is exciting but it demands resilience. Technological advancement is TECHNOLOGY I ° y -
m a r e I I a S e a e r ( :0 m happening at speeds many of us only dreamed about while watching shows like The Jetsons. Al, blockchain,
. robotics, and data-driven tools are converging, fueling the notion that we are entering a “Digital Renaissance.” As

like all industries, the banking industry is racing to harness the power of artificial intelligence and related
innovations.

This convergence presents tremendous opportunities but also risks that require us to be resilient, vigilant, and
forward-thinking. At the outset of my talk at Raya IT's annual TechForward summit in Sharm el Sheikh, | discussed
how my journey as a cyclist mirrors the larger story of agility and foresight. Much like a cyclist scans the road

o o ° ahead and adapts instantaneously, organizations and individuals need to anticipate changes in the technological
(] landscape, adjusting strategies in real-time. Failure to adapt or staying complacent is no longer an option.

° The pace of technology has soared beyond traditional

¢ When the boundaries—what we might call “Hyper Moore's Law."

In banking, where mitigating risks are paramount,

5 R pd resilience and agility are not buzzwords but
J 2 g WOrId WObeeS’ operational necessities.
N P
— ride the WAVE! 4 1. existed for decades, but the current explosion

of large language models (LLMs) and Al agents signals

a shift into a new era. This “Intelligence Age” is

characterized by pervasive systems that can interpret

natural language, make decisions on our behalf, and even autonomously negotiate transactions in digital

economies. Experts estimate that generative Al alone could add up to $20 trillion to the global economy by 2030,
a figure on par with disruptive inventions of the past such as electricity or the steam engine.

The race to develop ever-more sophisticated LLMs shows no signs of slowing. Major players like OpenAl, Google,
Deepseek, and various startups are competing to release next-generation Al models. These models go well beyond
question-answer capabilities; they can design products, carry out complex multi-step tasks, and provide
continuous, context-aware support across entire organizations. As adoption accelerates, individuals and
businesses will increasingly rely on Al for critical decisions, fueling the need for robust governance, data integrity,
and ethical guardrails.

“Al will be “as disruptive as the printing press, the steam
engine, electricity, computing and the internet.” - Jamie
Dimon - CEO JPMorgan Chase & Co.
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